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one’s Mobile anytime and anywhere 
simply by scanning QR Code on 
mobile phone. 

Awards and Recognition:

1.	 State Bank of India’s home magazine 
‘Prayas’ has been conferred with Kirti 
Puraskar by Department of Official 
Language, Ministry of Home Affairs, 
Government of India for the fourth 
time. The award would be presented 
by the Honorable President of India. 

2.	 State Bank of India, Local Head 
Office Patna and Administrative 
Office Kottayam were conferred with 
regional awards for implementation 
of official language by Government 
of India, Department of Official 
Language, Ministry of Home Affairs 
for the year 2019-20. 

3.	 Our Bhubaneswar, Jabalpur, Surat 
and Indore Town Official language 
Implementation Committees 
bagged Regional Prizes for best 
implementation of Rajbhasha.

4.	 A translation competition was 
organised by the Department of 
Language, Ministry of Home Affairs, 
GOI to prepare a global data base 
for translation in the Banking sector 
by the name of Kanthasth. The 
competition had the best performance 
of State Bank of India among all 
Central government ministries and 
offices (including Indian Railways and 
Security Forces) in all public sector 
establishments, all public sector 
Banks and insurance companies. 9 
officers were awarded certificates 
by Secretary, Department of Official 
Language, Ministry of Home Affairs 
and citations were given to all the 
winners by Deputy Managing Director 
(HR) & Corporate Development 
Officer.

5.	 Marketing and 
Communications

The Marketing and Communications (M&C) 
Department is responsible for your Bank’s 
initiatives towards branding, product 
marketing and corporate communications. 
With the objective of optimizing its efforts 
in promoting the products and services 
by adopting contemporary marketing 
approach and to give impetus to the digital 

initiatives and connect with the youth, the 
M&C Department endeavors to develop and 
implement integrated marketing strategies 
to address business challenges of different 
divisions of your Bank including Indian and 
overseas operations. This department 
comprises of domain skilled professionals 
and specialists drawn from various relevant 
fields - media, marketing communications, 
digital marketing, advertising, and public 
relations. 

During the year of Pandemic, even though 
the branches and ATM’s were functioning 
uninterruptedly, the focus of your Bank’s 
M&C team was to promote SBI’s digital 
initiatives and the efforts of employees 
during the times of COVID-19. For this, your 
Bank undertook initiatives to increase the 
download of SBI’s digital banking channels 
like YONO, SBI BHIM Pay, INB, etc. and get 
customers to use them more and more. 
We also undertook digital initiatives like 
#GharseBanking, #Khushiyonkaswagat, 
etc. along with several other campaigns 
for customer awareness about our digital 
products and services which could be 
availed sitting at home during the time of 
Lock Down.

The Department has further strengthened 
its process on integrating marketing efforts 
across all Business Units and has set up a 
suitable process for initiating any marketing 
campaign. The M&C team launched 

major marketing campaigns for products 
such as Home Loans, Personal Loans, 
Current Account, NRI Services, and Digital 
Products. The Department also initiated an 
integrated approach to drive consideration 
for the range of retail loan products. 
Different media channels such as print, 
social media, ATMs, etc. were used for 
all these campaigns. The Department 
also promoted several of its sustainability 
initiatives and CSR through various forms 
of media.

Going forward, along with the other 
marketing initiatives, your Bank plans to 
further promote its various digital initiatives 
along with its flagship product YONO. The 
thrust of the department is to constantly 
redefine and reinvent all its marketing 
initiatives to stay relevant and act as a 
change catalyst for State Bank of India to 
position itself as one of the most vibrant 
and trusted brands.

6.	 Vigilance Mechanism 
1.	 There are three aspects to the 

vigilance function- Preventive, 
Punitive and Participative. Based 
on past experiences/incidences, 
system/process improvements are 
being under taken continuously by 
leveraging technology and guidelines 
of the Bank are being streamlined as 
a preventive vigilance measure.

Wealth Hub Mysuru Inauguration by the Chairman




